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Abstract
The purpose of the study is to identify factors affecting tourist overall satisfaction with cultural destination attributes.
The research method presented. The questionnaire consisted of the perception of cultural destination attributes. A t otal of 120
tourists were surveyed in the research areas. The hypotheses were proposed, correlation analysis and multiple regression
analysis, were performed in order to test the study hypotheses. The results showed that a one-unit increase in satisfaction
with the services factor would lead to increase in tourist overall satisfaction
, other variables being held constant.
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Background
Tourism in Indonesia is an important component of the Indonesian economy
, tourism campaigns in Indonesia have
been focused largely on its tropical destinations with white sand beaches
, blue sky, and cultural attractions. In year 2011, the
number of international tourists arriving in Indonesia climbed 9.24 percent to 7.65 million arrivals from about 7 million in
2010, length of stay set at 7.84 days by an average spend of US$1
,
118.26 per visit, while the number of domestic tourist in
Indonesia from about 40 million in 2010
, with length of stay set at 3.5 days (BPS, 2012). Ten most tourist destinations in
Indonesia recorded by Central Statistics Agency (BPS) are Bali
,
 West Java, Central Java, East Java, Jakarta, North Sumatra,
Lampung, South Sulawesi
, South Sumatra, West Sumatra, and West Nusa Tenggara.
Indonesia consists of an entire 300 ethnic groups
,
 spread over a 1.8 million km2 area of 6,000 inhabited islands. This
creates a cultural diversity, further compounded by Hindu, Buddhist, Islamic and European colonialist influences. In Bali,
where most of Indonesian Hindus live
, cultural and religious festivals with Balinese dance-drama performances in Balinese
temples are major attractions to foreign tourists.
 Despite foreign influences, a diverse array of indigenous traditional cultures
is still evident in Indonesia. The indigenous ethnic group of Toraja in South Sulawesi
, which still has strong animistic be-
liefs, offers a unique cultural tradition
, especially during funeral rituals. The Minangkaban ethic group retain a unique matri-
lineal culture
, despite being devoted Muslims. Other indigenous ethnic groups include the Asmat and Dani in Papua, the
Dayak in Kalimantan and the Mentawai in Sumatra
, where traditional rituals are still observed. Cultural tourism also plays a
significant part in Yogyakarta
, a special province in Indonesia known as centre of classical Javanese fine art and culture.
Tourist interest in traveling to cultural destinations has increased recently and is expected to continue. This trend is evident in
the rise in the volume of travelers who seek adventure
, culture, and interaction with local people (Hollinshead, 1993).
Recent studies about cultural tourism have focused on identifying the characteristics
,
 development, and management
of cultural tourism, as well as on investigating demographic and travel behavior characteristics of tourists who visit cultural
destinations. Pearce and Balcar (1996) provided a common pattern of cultural tourists by analyzing age
, gender, income, and
educational level. The study also researched cultural tourists> demographic and travel behavior characteristics in order to help
tourism marketers better understand their customers. In addition
, because there have been few studies that identify the rela-
tionship between cultural destination attributes and tourists' satisfaction
, this study investigates which attributes satisfy tour-
ists who visit cultural destinations in order to help tourism planners develop strategies to attract customers.
The study focuses on identifying the cultural destination attributes which influence tourist overall satisfaction. There-
fore, this research is based on a consumer behavior model
, which postulates that consumer satisfaction is a function of both
expectations related to certain attributes
, and judgment of performance regarding these attributes. (Clemons and Woodruff,
1992) As described by Oliver (1980)
, expectancy-disconfirmation theory consists of two sub-processes having independent
effects on customer satisfaction: the formation of expectations and the disconfirmation of those expectations through perfor-
mance comparisons. Expectancy-disconfirmation theory holds that consumers first form expectations of products, or ser-
vices'
 performance prior to purchase or use. Subsequently, purchase and use contribute to consumer beliefs about the actual
or perceived performance of the product or service. The study also measures the overall satisfaction of tourists' travel experi-
ences in visiting cultural destinations
, because overall satisfaction is the entire result of the evaluation of various experiences.
Research method
Some cultural destinations have been chosen in this study to identify tourist perception. Bali, Yogyakarta, and Toba
(North Sumatra) have been selected as top three tourist prominent destination in order to accomplish the objectives of the
study. The study sought to identify the relationships between the cultural destination attributes and tourists' overall satisfac-
tion, in order to analyze the differences in the attributes
, and to investigate attributes and tourists, overall satisfaction.
In order to accomplish the objectives of the study, a model was designed. Furthermore, through an analysis of previ-
ous studies, this research chose tourists' destination attributes
,
 in order to determine the differences in the contribution of
destination attributes to tourists' satisfaction. The cultural destination attributes defined in this study consisted of (a) tradi-
tional scenery; (b) security; (c) tickets and guide;(d) cultures villages; (e) outdoor recreational facilities; (f) arts (music and
traditional dances);(g) access (transportation);(h) food and refreshments; (i) accommodation (Hotel).
The questionnaire used in this study explored tourist's perceptions, and satisfaction levels in relation to a cultural des-
tination attributes. Respondents were requested to give a score to each of the 9 attributes on the levels of expectations and
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